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Sec on I—Introduc on 

The United Na ons Commission on the Status of Women focuses on the empowerment of women and 

equality between all the genders. UNCSW challenges countries to meet the needs of women by holding them 

accountable to more global standards. By enforcing governing ac on within par cipa ng countries, civil society 

can change as a result.    

Sec on II—Background Informa on 

When a woman is on her menstrual cycle, or period, it is impera ve that she be provided sufficient 

feminine products to remain healthy during the cycle. Such products can include tampons, sanitary napkins, 

and menstrual cups. Studies have shown that if a woman is not provided with access to proper menstrual 

products, she is likely to be exposed to severe and infec ons and illnesses. Even if a woman is provided with 

feminine health products, she can s ll be vulnerable to various infec ons if she is not provided with a clean and 

safe area to apply them in. One of such infec ons is TSS, or Toxic Shock Syndrome, which is commonly caused 

by a tampon le  for longer than the recommended amount of me. However, access to products such as these 

is limited in certain areas of the world. Many of the UN’s organiza ons, such as WASH (Water Sanita on and 

Health), have managed the distribu on of menstrual products. Access to menstrual health products has been 

priori zed by UNICEF through its Gender Ac on Plan and is one of the five core priori es of the plan. UNICEF 

has been working to promote and distribute types of menstrual products in areas in which they are sparse. 

Unfortunately, the distribu on of feminine products tends to occur mostly during humanitarian crises. One of 

the problems to be addressed is establishing a ready supply of feminine products.  

 The term “period poverty” is applied when a woman cannot afford the expense of products that she 

needs to stay healthy during her menstrual cycle. Such difficulty can lead to girls being forced to stay home 

from school, or being prohibited from being able to a end work. Due to period poverty, many women and girls 

are prohibited from reaching their full poten al due to the me they must be absent from employment.  

In addi on, cultural and religious norms can leave girls and women at a disadvantage. Although studies 

show that each day, approximately 800 million girls and women between the ages of 15 and 49 are 

menstrua ng, there are cultures which view the natural process as dirty, unclear, or even sinful. As one travels 

to the more rural and remote por ons of countries, the treatment of menstrua ng women can be quite 

savage. Banishment from the village, abuse, rape and even death can occur in such situa ons. Aside from 

educa on, there are strides to be made with innova on in the field of feminine products. 

Sec on III—Possible Solu ons 

While many op ons arise concerning the proper distribu on of feminine products, implemen ng 

UNICEF’s WASH program would prove the most beneficial and efficient. This is due to WASH’s built‐out 

pla orm when it comes to ac ons such as the distribu on of different products, as well as the knowledge and 

data regarding which ar cle of feminine health care is best to be distributed to a certain area. Li ing the taxes 
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on various feminine health products, such as menstrual products (for example, tampons) would reduce the 

number of people affected by “period poverty”, therefore making it easier for the economically challenged to 

afford feminine products. Another possible solu on would be to enlist women in impoverished areas with li le 

access to feminine products to aid in the distribu on of products such as sanitary napkins, in return for a small 

salary, which some women need to support their families. Educa onal programs for menstrual awareness may 

be effec ve in changing established social and cultural mores. In addi on, development of innova ve products 

is s ll very possible. 

Sec on IV—Bloc Posi ons 

African Bloc: The s gma surrounding the menstrual cycle in many countries in Africa creates an 

unsanitary and dangerous situa on for women. Girls are ill‐educated in many instances 

regarding the prac ces and products that they must u lize to stay healthy once they 

mature. While more economically stable countries are comba ng this discrimina on, 

countries suffering from poverty are struggling to escape the shame that surrounds 

menstrual products, and are doing li le to improve access to feminine health products.  

Asian Bloc: In Asia as well, there are many taboo prac ces involving menstrua on. In many countries 

in Asia, women are looked down upon during their cycle and are not able to be provided 

in poorer parts with the necessary feminine products  

La n American Bloc:  The level of accessibility varies across the area, however, it is slowly improving.  

Middle Eastern Bloc: While some countries have an improving or even progressive view on the topic 

of menstrua on, some countries remain conserva ve on the topic of 

menstrua on, causing a s gma that makes access to feminine products sparse 

in some areas.  

Western Bloc:  By far, this bloc takes the most progressive stance, however, there is s ll a s gma 

surrounding menstrua on and menstrual products in schools.  

Sec on V—Ques ons That Should Be Taken Into Considera on 

In what shape is the country economically? 

 

How large is the s gma surrounding menstrua on cycle within the country? 

 

What is the status of women in the country? 

 

How high is the tax, if it is existent, on feminine health products within the country? 
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Sec on VI—Helpful Sites and Resources 

Ar cle—United Na ons Popula on Fund—Menstrua on and Human Rights ‐ Frequently Asked Ques ons 
bit.ly/2uleBPK (Shortened URL from unfpa.org) 

Report—GSDRC—Improving Access to Menstrual Hygiene Products 
bit.ly/2PdeRaM (Shortened URL from gsdrc.org) 

Report—UNICEF—Guidance on Menstrual Health and Hygiene 
uni.cf/2HQQ3Ba (Shortened URL from www.unicef.org)  

Poten al Search Terms— equity of access to feminine hygiene products, period poverty, menstrual taboos, 
Gender Ac on Plan 
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